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T h e  Wo o d r u f f  C o m p a n i e s

Bill Woodruff sees a chal-
lenge these days in con-
struction and other indus-

tries. As technology advances and 
makes information sharing easier, 
human interaction is diminishing. 
“The speed of information always 
amazes me and seeing the impact on 
customer service in relation to that,” 
says the Woodruff Construction CEO. 
“The two are in conflict and I think all 
industries are struggling with that.”

Though the Iowa-based architec-
ture and general contracting firm stays 
current in its technology with a robotic 
computer total station for superintend-
ents and plans for three-dimensional 
BIM architecture software, it also 
deeply values face-to-face time with 

its clients. Its offices in Fort Dodge, 
Ames and Iowa City are no more than 
an hour and a half from each project, 
allowing constant client interaction.  

“Construction is a hands-on 
thing. Our project managers visit 
the sites a couple times a week 
and work with everyone from our 
architects to the owners,” says 
Woodruff. “We do a survey midway 
through and at the end of projects 
to ensure we’re doing the best we 
can. Most feedback is positive and 
we have many repeat clients.”

Woodruff Construction, LLC and 
Woodruff Design, LLC handles both 
commercial and industrial projects. 
It’s had significant success with 
design-build and plans to increase 

Woodruff Construction LLC 
& Woodruff Design LLC:
Earning repeat clients
Through its construction and design firm, this Iowa-based company 

brings face-to-face service to customers around the state 
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